
FUTUREOBJEKT/ VOLUM
E 2

FUTUREOBJEKT was not conceived 
as an annex to Melbourne Art Fair. 
It was conceived as part of its 
evolution.

Debuting in 2026, the salon 
redefined the parameters of the 
Fair by formally integrating 
collectible design into its 
commercial and cultural 
framework. The response was 
immediate: strong sales activity, 
expanded media coverage, new 
luxury partnerships, and the arrival 
of a younger, cross-disciplinary 
collector audience operating fluidly 
between art, design, fashion, and 
architecture. Edition 02 advances 
this shift.

In 2027, FUTUREOBJEKT returns as 
a more architecturally distinct, 
tightly curated and strategically 
amplified platform, designed to sit 
at the centre of the Fair’s future 
growth. No longer an experiment, it
is a defined and deliberate proposition 
a platform for discovery, exchange,
and the next generation of collectible 
design. 

The 2027 salon will feature:
— A curated selection of leading 
and emerging international and 
Australian design studios
— Museum-calibre presentation 
within a purpose-built environment
— An expanded Design Lounge and 
hospitality programme designed 
for collector engagement
— A live ideas platform connecting 
design to contemporary cultural 
discourse
— Premium brand integration 
aligned with luxury, craft and 
innovation

As the boundaries between art and 
design continue to dissolve, 
FUTUREOBJEKT positions 
Melbourne Art Fair at the forefront 
of that convergence, not 
responding to the market, but 
shaping it.
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- 800+ SQM FOOTPRINT
-  SELECTED EXHIBITORS LOCAL & INTERNATIONAL

- COVERAGE IN NATIONAL AND INTERNATIONAL DESIGN 
AND NEWS MEDIA

- $3M+ IN SALES OVER THE 4 DAYS
- FURTHER $2M+ PROJECTED FUTUREOBJEKT SALES 

- 20,000+ visitors across four days
- 60+ galleries and Indigenous-owned art centres

- 9,000sqm of exhibition space
- $16.5M+ in total sales
- $3M+ in  design sales 

- 100+ events, parties, exhibitions
- Media Coverage: Wallpaper Magazine, The Art 

News Paper, Vogue, Vogue Living, Australian 
Financial Review, The Saturday Paper, The Age, 

SMH, Broadsheet, EST Living, Belle Magazine, 
Dazeen, The Design Files, ABC, Channel 10, The 

Australian, Frieze Magazine, ArtAsiaPacifc,

Melbourne Art Fair brings together the region’s leading galleries, 
Indigenous art centres and now design studios for a focused 
presentation of contemporary practice across Australia and the 
Asia–Pacific. Solo exhibitions, ambitious installations and newly 
commissioned works offer a clear view of the artists shaping the 
cultural landscape today.

Held within the monumental exhibition halls of the Denton Corker 
Marshall–designed Melbourne Convention and Exhibition Centre, the 
Fair creates a meeting point for artists, collectors, curators and 
international audiences.

Presented by the Melbourne Art Foundation, Melbourne Art Fair 
(established 1988) is a non-profit initiative committed to expanding 
audiences and building sustainable markets for the work of living 
artists.

Within this context, FUTUREOBJEKT places Melbourne Art Fair at the 
centre of the growing conversation around collectible design, not 
simply reflecting the shift between art and design, but helping to 
define it.
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/ PROGRAM
PRESS VIEW: THURSDAY
11:00AM - 12:00PM
18 FEB 2027

VIP PREVIEW: THURSDAY
12.00PM – 5.00PM
18 FEB 2027

VERNISSAGE:THURSDAY
5:00PM – 9:00PM
18 FEB 2027

VIP: INDUSTRY DESIGN BREAKFAST
9:30AM - 11AM
19 FEB 2027

PUBLIC FAIR DAYS:
FRIDAY 19  TO  21 FEB 
2027

VIP:    
FUTUREOBJEKT convenes 
an international network of 
collectors, curators and 
design industry leaders to 
discover both established 
and emerging talents 
shaping the future of 
contemporary design.

Alongside the exhibition, 
guests are invited to 
experience Melbourne as a 
global cultural destination 
through a curated program 
of events, including 
exhibition openings, studio 
visits, private collection 
tours and exceptional 
dining experiences with 
leading figures from the 
international design 
community.

TALKS:
The Talks Program is a 
dynamic series of free 
public conversations 
bringing designers and 
makers into dialogue with 
curators, journalists and 
leading voices from across 
the cultural and design 
sectors.

Positioned as an open 
forum within the salon, the 
program invites audiences 
to engage directly with the 
ideas, processes and 
perspectives shaping 
contemporary collectible 
design, offering insight 
into the cultural relevance 
and commercial 
momentum driving the 
field today.
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The architecture of FUTUREOBJEKT is deliberately direct. A field of 3 metre plywood planes unfolds 
across the floor of the salon, forming a loose constellation of intersecting walls. There are no 
decorative finishes, and no attempt to disguise the material from which the structure is made. Raw 
plywood, with its visible grain, layered edges and quiet imperfections, establishes the spatial 
language of the exhibition.

The decision to work with such an elemental material is intentional. Plywood is humble, structural 
and fundamentally honest. It carries none of the theatricality often associated with temporary fair 
architecture. Instead, it foregrounds construction itself: planes meeting planes, lines becoming 
walls, walls becoming space.

In this sense, the architecture draws on a lineage of twentieth-century thinking around material 
clarity and spatial discipline. Donald Judd’s insistence on the integrity of form and material, objects 
that declare exactly what they are, echoes in the straightforward logic of the installation. Walls 
stand as walls. Surfaces remain surfaces. Nothing is disguised, and nothing pretends to be 
something else.

Within this framework, the exhibition becomes less a sequence of booths and more a landscape of 
planes. Sightlines extend across the salon, objects appear and disappear between walls, and 
visitors navigate the space through a series of open encounters rather than prescribed paths.

The result is an environment that privileges presence over spectacle. The rawness of the material 
establishes a quiet neutrality that allows the works themselves to hold attention, while the simple 
geometry of the structure produces a spatial rhythm that feels both architectural and unfinished, a 
setting that reflects the experimental, evolving nature of contemporary collectible design. 

/ ‘27 BUILD CONCEPT
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INDICITIVE RENDER OF 2027 CONCEPT

/ ‘27 BUILD CONCEPT
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/ MARKETING + PR
Building on the exceptional momentum and audience engagement 
achieved with the debut of FUTUREOBJEKT in 2026, the 2027 edition 
will be supported by an expanded communications and marketing 
campaign designed to further position the salon within the 
international conversation around collectible design.

In partnership with NHO, a strategic communications agency 
working across architecture, design and culture, Melbourne Art Fair 
will deliver a targeted campaign spanning earned media, editorial 
placements, digital channels and industry engagement. The 
program will focus on amplifying the voices of participating 
designers while reinforcing FUTUREOBJEKT’s role as a distinctive 
platform within the Fair.

Working in close collaboration with Melbourne Art Fair, NHO will 
cultivate visibility across design, art, architecture and lifestyle 
media, connecting the program with collectors, curators, designers 
and culturally engaged audiences. The campaign will build on the 
strong press coverage and audience response achieved in 2026, 
expanding FUTUREOBJEKT’s reach and reinforcing its position as a 
leading platform for collectible design in the region.

- Combined digital campaign audience reach of 2.1+ million 
impressions (Facebook, Instagram, LinkedIn, Google Ads and 
retargeting). 

- Strategic PR campaign with 160+ press articles generated to 
reach 1.8+million.

The Australian Financial Review | Sydney Morning Herald | The 
Australian | The Guardian | The Art Newspaper | Vogue Australia | 
Esquire | Broadsheet | News.com.au | AAP | Ocula | Art Collector | 
Artist Profile | Art Asia Pacific | Art Guide Australia | ArtsHub | 
National Indigenous Times | Marie Claire | Harper’s Bazaar | Belle 
Magazine | Elle Magazine | Vault Magazine | Look Magazine | RUSSH 
| T Australia | Urban List | Time Out | Qantas Travel Insider | Monster 
Children | The Daily Telegraph | ABC Radio Sydney Saturday Breakfast 
| ABC Radio Sydney Mornings | ABC Radio | National The Art Show | 
NITV | Phoenix TV South Pacific & Australia
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/ ELIGIBILITY

To be considered for participation, applicants must meet the 
following requirements: 
- The work presented must be twentieth-century and/or 

contemporary collectible design by Australian and/or 
international authors.

- The work must be original production with clearly 
verifiable authorship and provenance.

- All works presented must be available for purchase or 
commission.

- Applicants must hold the legal right to sell the work 
exhibited, with no commercial or contractual conflicts 
with third parties.

- All applicants must accept the FUTUREOBJEKT Terms & 
Conditions in full.

FUTUREOBJEKT is a curated platform dedicated to the presentation and sale of collectible design. Conceived as a design salon 
within Melbourne Art Fair, it brings together a considered group of leading and emerging practitioners working at the intersection 
of design, craft, material research and contemporary culture.

The platform foregrounds objects that operate beyond pure utility: works that demonstrate strong authorship, material intelligence 
and a commitment to process. Furniture, lighting and objects presented within FUTUREOBJEKT reflect a spectrum of approaches, 
from rigorous industrial experimentation to slower, craft-driven practices, unified by a shared interest in the expressive potential 
of materials and form.

Participants include both established studios and emerging designers whose practices contribute to the evolving discourse around 
collectible design internationally. By situating these works within the context of the fair, FUTUREOBJEKT aims to create a focused 
environment for collectors, curators, architects and design audiences to engage directly with contemporary design thinking.

Applications to FUTUREOBJEKT are reviewed by an independent selection panel to ensure a consistent level of quality, originality 
and conceptual rigor across the presentation. The process considers the strength of the proposed works, clarity of authorship, and 
the contribution each presentation makes to the broader dialogue surrounding collectible design today.

Applications will be assessed by the FUTUREOBJEKT review 
panel according to the following criteria:
- The degree to which craftsmanship demonstrates a high 

level of technical excellence aligned with the conceptual 
intent of the work.

- The extent to which the design proposes new ways of 
thinking about functional objects through the exploration 
of ideas, values, materials and processes of making.

- The strength of the work in expressing a distinct and 
original creative voice.

- The clarity with which function operates as a central 
concept and driving force within the design. 
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To be considered for participation, applicants must meet the 
following requirements: 
- The work presented must be twentieth-century and/or 

contemporary collectible design by Australian and/or 
international authors.

- The work must be original production with clearly 
verifiable authorship and provenance.

- All works presented must be available for purchase or 
commission.

- Applicants must hold the legal right to sell the work 
exhibited, with no commercial or contractual conflicts 
with third parties.

- All applicants must accept the FUTUREOBJEKT Terms & 
Conditions in full.

COST:  $490 + GST /SQM

MIN BOOTH SIZE;
10SQM - $4,900 + GST

MAX BOOTH SIZE; 
80SQM - $39,200 + GST

/ PACKAGE

NOT INCLUDED:
- ADDITIONAL LIGHTING.
- RIGGING.
- ELECTRICAL OUTLETS.
- FURNITURE.
- CAR PARKING.
- INSURANCE.
- SHIPPING / FREIGHT.
- SECURE ARTWORK 

STORAGE. 
(AVAILABLE AT AN 
ADDITIONAL COST)

INCLUDED:
- SPACE PARTITIONS/ 

SCREEN CONCEPT.
- POLISHED CONCRETE 

VENUE FLOORS.
- BRAND SIGNAGE.
- EXHIBITOR WEBSITE 

PROFILE – EXHIBITOR 
PASSES.

- VIP PASSES.
- VERNISSAGE / GENERAL 

ADMISSION TICKETS. 
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TERMS AND CONDITIONS
1. DEFINITIONS

1.1. In these terms the following words will 
have the following meanings:

“Application Form” means the application form 
included in the Information Pack or otherwise 
made available to the Exhibitor by which the 
Exhibitor applies to the Organiser for Space at 
the Exhibition.

“Exhibition” means the exhibition, Melbourne 
Art Fair, referred to in the Information Pack to 
be held on the dates and at the locations set 
out in the Information Pack or any such other 
dates and locations nominated by the Organiser 
in accordance with the Terms;

“Exhibitor Manual” means the manual produced 
by the Organiser containing such regulations 
and requirements as the Organiser may deem 
reasonable relating to the Exhibition, the Venue, 
and the Exhibitor’s attendance and conduct at 
the Exhibition and includes any amendments 
or variations to it made by the Organiser from 
time to time;

“Fee” means the aggregate amount to be paid 
by the Exhibitor to the Organiser for
the Space being:
$490 / SQM

“Force Majeure Event” means one or more 
of the following causes which renders 
performance impossible, impracticable, 
or unsafe which is beyond the Organiser’s 
reasonable control: fire; threat or act of 
terrorism; riot or other form of civil disorder in, 
around, or near the Venue; strike, lockout, or 
other forms of labour difficulties; any 
act, order, rule, or regulation of any court, 
government agency, or public authority; act of 
God; epidemic, pandemic or similar biological 
threat; absence of power or other essential 
services; failure of technical facilities; failure 
or delay of ransportation not within reasonable 
control; inclement weather; damage to or 
destruction of the Venue; cancellation or breach 
of contract by the Venue (or the legal entity 
contracting on behalf of such Venue) or any 
similar cause beyond the reasonable control of 
the Organiser.

“Information Pack” means the brochure
titled '6563&0#+&,5 Information Pack which 
includes a copy of these terms and conditions 
and other relevant information about the 
Exhibition;

“Organiser” means the Melbourne Art 
Foundation Ltd (ACN 104 671 589);

“Prescribed rate” means the rate fixed
under section 2 of the Penalty Interest
Rates Act 1983 (Vic) from time to time;

“Space” means the floor space at the Exhibition 
licensed by the Organiser to
the Exhibitor;

“Booth” means any structure, platform,
or other erection located in the Space for
the Exhibitor’s purpose;

“Terms” means these terms and conditions 
together with the Application Form and
the Exhibitor Manual; and

“Venue” means the venue at which the 
Exhibition takes place.

2. AGREEMENT

2.1. The Terms shall govern the provision of the 
Space by the Organiser to the Exhibitor to the 
exclusion of any other terms and conditions.

2.2. A binding contract shall come into 
existence between the Exhibitor and the 
Organiser upon the Organiser providing 
notification in writing to the Exhibitor of the 
successful acceptance of the Application Form.

2.3. Other than as set out in the Terms, no 
changes to these terms and conditions or 
Application Form shall be valid unless in 
writing and signed on behalf of the authorised 
representatives of both the Exhibitor and the 
Organiser. For the avoidance of doubt, the 
Organiser may amend in its absolute discretion 
the Exhibitor Manual and the Information 
Pack from time to time.

2.4. If there is any inconsistency between 
these terms and conditions and the Application 
Form, these terms and conditions will take 
precedence.

3. FEE

���� The Exhibitor shall promptly pay the Fee by 
instalments as follows:
30% of the Fee on or before 15 June 2026 
40% of the Fee on or before 21 September 
2026; and 30% of the Fee on or before 16 
November 2026.

3.2. The Exhibitor shall, in addition to the 
Fee, upon request by the Organiser promptly 
pay for all amounts of charges relating to the 
Exhibitor’s participation in the Exhibition in 
accordance with the Exhibitor Manual and in 
respect of all goods and services supplied or 
procured by the Organiser at the request of the 
Exhibitor.

3.3. The Fee is payable without any deduction, 
withholding or set-off whatsoever.

3.4. If the Fee is not paid when due in  
ccordance with the Terms, then without 
prejudice to the other rights or remedies of the 
Organiser:

3.4.1. the Exhibitor shall be liable to pay 
interest on the overdue amount at the 
Prescribed Rate, such interest to accrue
on a daily basis from the date on which 
payment becomes overdue until the date
the payment is made; and

3.4.2. the Exhibitor shall be liable for the 
Organiser’s incidental costs of collection and 
recovery of amounts due, including but not 
limited to solicitors’ costs and disbursements 
on a full indemnity basis before and, if 
applicable, after commencement of legal 
proceedings.

4. CANCELLATION AND REDUCTION OF SPACE

4.1. Subject to this Clause, the Exhibitor may, 
by notice in writing delivered to the Organiser 
by registered post (“Cancellation Notice”), 
cancel its booking and liquidated damages (and 
not penalty) by way of cancellation fees shall 
be payable by the Exhibitor in accordance with 
Clause 4.4.

4.2. Subject to this Clause, the Exhibitor may, 
by notice in writing delivered to the 
Organiser by registered post (“Reduction

Notice”), apply to reduce the size of the Space. 
The Organiser shall in its sole discretion and 
without assigning any reason, elect whether
or not to accept the Reduction Notice.

4.3. In the event that the Organiser accepts the 
Reduction Notice, the portion of such
Space to be reduced set out in the Reduction Notice 
shall be deemed to be cancelled and
liquidated damages (and not penalty) by way of 
cancellation fees shall be payable by the 
Exhibitor in accordance with Clause 4.4.

4.4. Upon cancellation in accordance with Clause 
4.1 or reduction of Space in accordance with 
Clauses 4.2 and 4.3, the cancellation fee payable by 
the Exhibitor to the Organiser will be as follows:

Up to and including 21 September 2026: 
30% of the portion of the Fee, calculated
on a pro-rata basis, attributable to the
area by which the Space is to be reduced

22 September 2026 to 16 November 2026: 
70% of the portion of the Fee, calculated
on a pro-rata basis, attributable to the
area by which the Space is to be reduced

17 November 2026: 
100% of the portion of the Fee, calculated
on a pro-rata basis, attributable to the
area by which the Space is to be reduced

4.5. Upon accepting the Cancellation Notice or 
Reduction Notice, the Organiser may resell or 
reallocate the cancelled Space, without any 
obligation to refund any cancellation fees or 
account to the Exhibitor for income from reselling or 
reallocating the cancelled Space.

5. OCCUPATION OF SPACE

5.1. The Exhibitor shall occupy the whole of
its allocated Space at the commencement
of the exhibition and for the entire duration
of the opening hours of the Exhibition.

5.2. While &YIJCJUPST are eligible to apply for joint 
presentations, the Exhibitor shall not sub-let, share 
or part with occupation of the Space or any part 
of it unless otherwise agreed with the Organiser 
in writing.

5.3. The Exhibitor shall occupy the Space as the 
Organiser’s licensee and shall not
obtain any right of exclusive possession or 
occupation of or any proprietary interest
in the Space.

5.4. The Exhibitor’s Booth shall be
constructed in accordance with the
regulations set out in the Exhibitor
Manual. The Exhibitor shall comply with
all instructions of the Organiser and/or
its agents in respect of the construction
of the Booth.

5.5. The location of the Space shall be
provisional and subject to change prior
to the Exhibition. The Organiser shall be
entitled to relocate the Exhibitor’s space
at any time prior to the Exhibition and if 
necessary, reduce the Space allocated
provided that a rebate of the Fee is granted
to the Exhibitor pro rata to the reduction
of the Space.

5.6. The Exhibitor shall vacate the Space
at the end of the period of the Exhibition
or otherwise in accordance with the
Organiser’s request. In the event that

the Exhibitor fails to vacate the Space, it shall 
indemnify and keep indemnified  the Organiser 
against any losses, costs incurred as a result of the 
Exhibitor’s failure to vacate.

5.7. The Exhibitor acknowledges and agrees that the 
Space provided may vary by up to 2 square metres 
from the Space set out in the Application Form and, 
in the case of such variation, the Exhibitor shall
not be entitled to a refund of any portion of the Fee.

6. EXHIBITOR’S OBLIGATIONS

6.1. The Exhibitor shall not supply from the 
Booth or elsewhere at the Exhibition any food, 
drink or tobacco.

6.2. At the Exhibition the Exhibitor shall only 
conduct its business from the Booth and 
may not display or distribute its promotional 
materials or articles of any kind other than 
from its Booth.

6.3. The Exhibitor shall observe and comply
with the Exhibitor Manual at all times.

6.4. The Exhibitor shall ensure that it does not 
infringe the rights of any third party in connection 
with its attendance at and participation in the 
Exhibition.

6.5. The Exhibitor shall indemnify the Organiser 
and hold the Organiser and its respective 
officeholders, agents, employees, shareholders, 
partners, and independent contractors from 
and against all claims, liabilities, suits, losses, 
damages and expenses, including, without 
limitation, costs and reasonable fees of attorneys
and other professionals (collectively, “Claims”) 
relating to or resulting from:

6.5.1 the breach of any representation, warranty, 
term, condition or undertaking of the Terms by the 
Exhibitor or its employees, agents, contractors or 
invitees;

6.5.2 the Exhibitor’s use of the Space or
participation in the Exhibition; and

6.5.3 any act or omission of the Exhibitor
and its employees, agents, contractors and 
invitees, except to the extent that any such Claims 
are caused by or contributed to by any act or 
omission of the Organiser.

7. LIABILITY AND INSURANCE

7.1. Subject to Clause 7.3, the Organiser shall not be 
responsible for;

7.1.1. the theft, damage and safety of all goods, 
decorations and other items brought into the Venue 
by the Exhibitor, its agents, employees, contractors 
and invitees; or

7.1.2. the supply to the Exhibitor of any goods or 
services by any third parties at or in connection 
with the Exhibition including the operator and owner 
of the Venue, their designated contractors and
the Organiser’s contractors.

7.2. Subject to Clause 7.3 the Organiser‘s liability 
shall be limited as follows:

7.2.1. the Organiser’s maximum aggregate liability 
under or in connection with these Terms shall not 
exceed the total amount of the Fee actually paid by 
the Exhibitor; and 

7.2.2. the Organiser shall not be liable for any loss 
of income or profits, loss of contracts or for any 
indirect or consequential loss or damage of any 
kind howsoever arising.

7.3. Nothing in these Terms shall exclude or in 
any way limit the liability of the Organiser for 
fraud or for death or personal injury caused by its 
negligence or for any other liability to the extent that
the same may not be excluded or limited as a 
matter of law.

7.4. The Organiser shall not be responsible for a 
failure to comply with its obligations under or in 
connection with this agreement and shall not be 
liable for any delay, damage or loss suffered by the
Exhibitor or any third party to the extent that it is 
caused by or in connection with a Force Majeure 
Event.

7.5. The Exhibitor shall take out and maintain 
adequate insurance which shall not entitle the 
insurers to exercise any subrogation rights against 
the Organiser. Without prejudice to the other 
provisions in this Clause 7, in the event of the 
Organiser having any liability, the claimant shall 
first of all recover or procure to be recovered the
money payable by the insurers under the insurance 
policies between the insurers and/or the relevant 
parties relating to the subject matter or event from 
which the Organiser’s liability arises and the
claimant’s claim against the Organiser is limited to 
the extent that the money paid and/or payable by 
the insurer under such insurance policies is not 
sufficient to reasonably compensate the claimant.

7.6. To the maximum extent permitted by law the 
Organiser excludes all representations, warranties, 
guarantees or terms (whether express or implied)
other than those expressly set out in the Terms.

8. TERMINATION

8.1. The Organiser may terminate the agreement 
between the parties immediately by notice in writing 
to the Exhibitor or exclude the Exhibitor from
the Exhibition, if the Exhibitor:

8.1.1. commits a material or persistent breach(es) 
of the Terms and, having received from the 
Organiser a notice giving particulars of the 
breach(es) and requesting that the same be 
remedied, has failed to remedy such breach(es);

8.1.2. becomes insolvent, enters into liquidation or 
bankruptcy, passes a resolution for its winding up, 
has a receiver or administrator appointed over the
whole or any part of its assets, makes any 
composition or arrangement with its creditors or 
takes or suffers any similar action in consequence 
of its debt;

8.1.3. ceases, or threatens to cease to carry on 
business; or

8.1.4. in the course of preparation for the Exhibition 
or during the Exhibition, acts in violation of the 
law, including but not limited to performing any act 
or committing an omission which is or is likely to 
infringe the rights of any third party.

8.2. The Organiser may terminate the agreement 
between the parties without cause and for any 
reason whatsoever upon providing at least fourteen 
(14) days’ notice in writing to the Exhibitor.

8.3. In the event that the Organiser exercises its 
right to terminate this agreement, the license of the 
Space granted to the Exhibitor shall cease and:

8.3.1. where the agreement is terminated in 
accordance with Clause 8.1, the Exhibitor shall pay 
to the Organiser liquidated damages (and not as 
penalty) as follows:

8.3.1.1. where the termination occurs on or before 
21 September 2026, 30% of the Fee;

8.3.1.2. where the termination occurs between 22 
September and 17 November 2026 (inclusive), 70% 
of the Fee; or

8.3.1.3. where the termination occurs on or after 18 
November 2026, 100% of the Fee; or

8.3.2. where the agreement is terminated in 
accordance with Clause 8.2, the Organiser shall 
refund the Fee to the Organiser within thirty (30) 
days of the date of termination.

8.4. The Organiser shall be entitled to immediately 
and without notice terminate this agreement if an 
Exhibitors engages in any conduct that may bring 
the Organiser / Exhibition into disrepute, harm the 
Organiser / Exhibition’s reputation or interests, or 
incites violence, harm or fear.

8.5. The Organiser shall be entitled to immediately 
and without notice remove any person or thing or 
exclude the Exhibitor from the Venue in the event 
that the Organiser considers such removal or 
exclusion to be in the interests of the Exhibition. 
In the event that the Exhibitor is excluded from the 
Venue pursuant to this Clause, the Fee shall be 
forfeited to the Organiser as liquidated damages
and not as penalty.

9. VARIATIONS TO EXHIBITION

9.1. The Organiser may vary the Exhibition in any 
way if it considers, in its absolute discretion, it is 
necessary or desirable to do so. Such variations 
may include, without limitation, the dates, duration 
or opening times of the Exhibition; the Venue; the 
activities, exhibitors, layout, facilities or schedule at 
or of the Exhibition; and the theme, style or content 
of the Exhibition. If the dates of the Exhibition are 
varied, the Organiser may, acting reasonably, 
amend the dates referred to in clauses 3.1, 4.4 and 
8.3 of these terms and conditions and the dates in 
the key terms section of the Information Pack. The 
Organiser shall provide the Exhibitor with written 
notice of any variation to the dates or Venue of 
the Exhibition, or the dates referred to in clauses 
3.1, 4.4 and 8.3 of these terms and conditions or the 
key terms section of the Information Pack.

9.2 The Organiser may vary the Information Pack at 
any time in its absolute discretion. 

10. GST

10.1. GST means any tax calculated by reference 
to the value of goods and services provided, 
calculated and levied at the point of sale or supply 
of the goods or supply of the services and the ‘GST 
Act’ means the Act of Parliament entitled ‘A New Tax 
System (Goods and Services Tax) Act 1999’. Save 
for defined terms in these terms and conditions, 
capitalised expressions set out in this clause 10 
bear the same meaning as those expressions in 
the GST Act.

10.2. Except where express provision is made to 
the contrary and subject to this paragraph 10, any 
amount that may be payable under these terms and 
conditions is exclusive of any GST. If the Organiser 
makes a Taxable Supply in connection with these 
terms and conditions for a Consideration which 
represents its Value, then the Exhibitor must also 
pay, at the same time and in the same manner as 
the Consideration otherwise payable, the amount of 
any GST payable in respect of the Taxable Supply.

11. COMPLIANCE WITH LAWS AND REGULATIONS

11.1. The Exhibitor shall comply with all applicable 
laws, regulations and codes of practice relating to 
the Exhibition and the Exhibitor’s attendance at the 
Exhibition and during any period the Exhibitor is 
granted access to the Venue in connection with the 
Exhibition, including without limitation, all fire and 
health and safety regulations, the law in relation to 
copyright and intellectual property, the rules and 
regulations set out in the Exhibitor Manual, and any 
additional rules imposed by the operator or owner 
of the Venue or the government from time to time.

11.2. The Exhibitor shall not use, and shall not allow 
its employees, agents, contractors or invitees use 
any flammable materials for building, decorating, 
furnishing or covering the Booth or any part of the 
Booth.

11.3. The Exhibitor shall not bring, and not allow 
its employees, agents, contractors or invitees 
bring any explosives, detonating or fulminating 
compounds or other dangerous materials into the 
Venue.

11.4. All work shown by the Exhibitor must comply 
with all applicable Australian laws. Exhibitors 
cannot present works that incite racial hatred, 
breach vilification laws, defame another, or contain 
content that could be considered criminal.

12. LAW AND JURISDICTION

12.1. These terms and conditions shall be construed 
in accordance with the laws of Victoria and any 
dispute or court proceedings must be heard in the 
state of Victoria or any other jurisdiction chosen
by the Organiser.

13. NOTICES

13.1. Unless the Terms provide otherwise, all 
notices and other communication with these Terms 
shall be sent by registered post, airmail, courier, or 
fax to the address as specified for each party in the
Application Form or to such other address as either 
party may notify for such purpose. Communications 
may be sent by email with the knowledge and 
written consent of the recipient.

14. GENERAL

14.1. The failure of either party to enforce any terms 
of or right arising pursuant to these Terms does not 
constitute a waiver of such form or right and shall 
in no way affect that party’s right later to enforce or 
exercise the term or right.

14.2. The invalidity or unenforceability of any terms 
of or right arising pursuant to those Terms shall not 
adversely affect the validity or enforceability of the 
remaining terms and rights.

14.3. The Terms constitute the entire agreement and 
understanding between the parties with respect to 
its subject matter supersedes any prior agreement,
understanding or arrangement between the parties 
whether oral or in writing, with respect to the same. 
No representation, undertaking or promise whether, 
without limitation, relating to location of the Space,
visitor or exhibitor attendance figures or otherwise 
shall be taken to have been given or be implied 
from anything said or written in communications 
between the parties prior to these Terms, except as 
set out herein. Neither party shall have any remedy
in respect of any untrue statement made to it 
upon which it has relied in entering into these 
Terms (unless such untrue statement was made 
fraudulently) and that party’s only remedy shall be 
for breach of contract as provided in these Terms.


